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EXPORTS 

In 2015 Serbia 

accounted for more 

than 21% of entire 

world raspberry 

production







Greater than 10 fold in value



Greater than 25 fold in value



Greater than 100 fold in value
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ñTo support science-based 

innovation in the Irish food sector 

that will underpin profitability, 

competitiveness and 

sustainabilityò
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Teagasc

Á State Body providing integrated 

research, advisory and 

education services to the Irish 

agri-food industry

Á Funded 70% by State Grant, 

with balance earned from 

competitive research contracts, 

extension fees etc. and trading 

income



ñTo support science-based 

innovation in the Irish food sector 

that will underpin profitability, 

competitiveness and 

sustainabilityò
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Teagasc Goals
1. Improve the competitiveness of agriculture, food 

and the wider bio-economy

2. Support sustainable farming and the 
environment

3. Encourage diversification of the rural economy 
and enhance the quality of life in rural areas

4. Enhance organisational capability and deliver 
value for money.



140,000 Farmers

Cascade model 

45,000 Clients

14,000 Discussion 

Group members

BETTER farms

Beef ï37

Sheep ï10

Dairy ï37

Research Farms

Dairy

Beef

Sheep

Component 

research

Component

research



Nutrition & Food Systems face 

"perfect stormñ (Bell, 2016)



Some Current Challenges

Á 50% increase  demand by 2030, 100% 

by 2050

Á 805 million still hungry (781m in 

developing countries)

ÁVast majority live in rural areas with 

low income, poor infrastructure, 

excessive food waste, poor sanitation

ÁLand and water use limited

ÁClimate change affects these areas

ÁAnimal based foods questioned



buté.

ñthere are also growing 

incomes, and an increasing 

sophistication of consumers 

with specific demands for 

food to deliver lifestyle 

beneýtsand innovative 

solutions for diǟerent life-

stagesò.
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1. Shifts in the balance of world economic 

powerThe world economic 
order has changed. 
Economies in the 

South and East are 
now leaders in 

terms of GDP. China 
is ranked number 2 
in the world, Brazil 

number 7 and 
Russia and India 9th 

and 10th 
respectively.
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2. Increasing empowerment of 

women

Though 
inequalities 

remain, women 
are making huge 

strides in 
education, 

employment and 
commerce. 
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3. Global urbanisation 

Urban living will 
increasingly be 
the norm across 

the world, 
raising issues 

about quality of 
life and 

community 
dynamics. 

Teagasc Presentation Footer23

By mid -century, two -

thirds of the worldõs 

population will live in 

cities, compared with 

just over half today 

Rapid urbanization is accelerating 

the dietary transition 



4. Changing attitudes to ageing

Old age will be 
reinvented. 
Longer life 

expectancy will 
radically alter 

societal 
perceptions and 
priorities related 
to work, leisure 

and health. 
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5. Changing household structures and family 

roles

The concept of the 
ΨƘƻǳǎŜƘƻƭŘΩ ǿƛƭƭ ōŜ 
more diverse and 
unconventional, 
and this will also 
be reflected in 

more fluid family 
roles and 

responsibilities. 

Teagasc Presentation Footer25



6. Increasing economic inequality

The disparity 
between rich and 

poor τboth 
within and across 

regions τ is 
growing. 
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7. Global rise in lifestyle diseases

Across the world, 
rising prosperity 

and modern 
conveniences are 

leading to a higher 
incidence of life-

threatening health 
conditions such as 
obesity, diabetes 

and heart disease.
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8. Rise in the use of mobile technology

Mobile 
technologies are 
rapidly becoming 

the preferred 
means of Internet 
access, especially 
for leapfrogging 

emerging markets.
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Global Opportunities (examples)

ÁGut Microbiome

ÁDevelop healthy food products for different 
life stages

ÁNew automation and IT-tools in food handling

ÁImprove food product shelf life

ÁNovel ingredients

ÁSell sustainability

ÁSmart ingredients
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Increasing need for 

technological 

solutions by 

industry and policy 

makers 
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Key Government Strategies



Irish National Strategy



National Strategy



Teagasc Food Research and Innovation Programme
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Animal 

Breeding

Pasture

Animal Welfare

Integrated Approach 

Meat safety

Quality

New products

Processing

Sustainable

Systems

On Farm Off Farm
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Consumer

Health

Markets


